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1Consumer Confidence Survey – Q1 – 2015 Field Dates:, February 23 to March 13 2015

TO WHAT EXTENT DO YOU TRUST THE FOLLOWING FORMS OF ADVERTISING? 
LT

26

10

6

7

4

7

4

4

5

5

5

5

5

4

3

3

3

3

3

51

45

47

42

41

37

38

38

35

35

35

34

31

30

30

28

28

26

26

Recommendations from people I know

Branded websites

Consumer opinions posted online

Emails I signed up for

Editorial content, such as newspaper articles

Brand sponsorships

Ads in newspapers

TV program product placements

Ads in magazines

Ads in radio

Ads served in search engine results

Ads on TV

Billboards and other outdoor advertising

Online video ads

Ads before movies

Ads on social networks

Ads on mobile devices (smartphones, tablet…

Online banner ads

Text ads on mobile phones

Trust Completely

Trust Somewhat

Base : All Respondents (n:511)
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2Consumer Confidence Survey – Q1 – 2015 Field Dates:, February 23 to March 13 2015

WHAT TYPES OF ADVERTISING MESSAGES RESONATE MOST WITH YOU
LT

48

39

36

33

32

25

14

14

12

12

10

9

8

7

5

4

Real-Life Situations

Humorous

Family-oriented

Health-themed

Value-oriented

Aspirational

Kids centered

Sports-themed

Pets/Animals centered

Car-themed

Sexual

Competitive

High-energy/action

Sentimental

Athlete endorsements

Celebrity endorsements

Base : All Respondents (n:511)


